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Abstract 

 
Language plays a central role in media, serving not only to transmit information but 
also to construct social realities, reinforce ideologies, and shape public opinion. The 
shift from print to digital platforms has transformed how language is produced, shared, 
and interpreted. This study examines media language through the lens of stylistics, 
pragmatics, and Critical Discourse Analysis (CDA), comparing newspapers, online 
news portals, and social media platforms. Using qualitative descriptive methods, data 
were drawn from Kompas, The Jakarta Post, Liputan6.com, Detik.com, YouTube, 
Instagram, and Twitter/X. The analysis highlights stylistic features (diction and 
metaphor), pragmatic strategies (speech acts and modality), and discourse practices 
(framing and ideology). Findings reveal that print media use formal and authoritative 
language, online portals favor accessible and concise styles, while social media 
emphasize multimodality, interactivity, and creativity through hashtags, emojis, and 
code-switching. The study concludes that linguistic literacy is vital for audiences to 
critically interpret and engage with media in the digital era. 
 
Keywords: Media Language, Critical Discourse Analysis (CDA), Stylistics and 
Pragmatics, Digital Platforms, Linguistic Literacy 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

e-ISSN : 2985 - 7023​ ​ ​ ​ ​ ​ ​ 274 

mailto:aulia_tri_rahayu@teknokrat.ac.id
mailto:afrianto@teknokrat.ac.id


International Conference on  
Language, Linguistics, Literature and Education  
(ICLLLE) 2025​ Volume 5, November 2025 

 
 

Introduction  
Language is not only a means of human communication but also a powerful tool that 
reflects and constructs social reality. Within the context of media, language does more 
than transmit information—it frames issues, assigns value, and shapes the way 
individuals and societies perceive events (Halliday, 1978). Media texts, therefore, 
should not be regarded as transparent reflections of reality, but rather as linguistic 
constructions shaped by institutional, cultural, and political forces (Fairclough, 1992; 
Van Dijk, 2008). This makes the study of language in media a crucial field within 
applied linguistics, as it allows scholars to reveal how power, ideology, and identity are 
embedded in everyday communication. 
 
Historically, media language in print journalism has emphasized objectivity and factual 
reporting. However, studies show that neutrality in language is virtually impossible, as 
lexical choice and syntactic framing inevitably shape meaning (Fowler, 1991). For 
example, describing a political event as a “protest” versus a “riot” carries dramatically 
different connotations, influencing how audiences perceive legitimacy and agency. The 
same phenomenon applies to economic reporting, where words such as “collapse” or 
“slowdown” create different perceptions of urgency and severity. 
In recent decades, the rapid development of digital communication has dramatically 
transformed media landscapes. Traditional newspapers and broadcast media now coexist 
with online news portals, blogs, and social media platforms, each with distinct linguistic 
practices (Crystal, 2006). Unlike print media, which often employs standardized and 
formal registers, digital media tends to favor brevity, interactivity, and creativity through 
multimodal expressions such as emojis, hashtags, memes, and code-switching. These 
practices not only expand the linguistic repertoire of communication but also create new 
forms of identity performance and community-building (Fitriani & Ramadhani, 2022). 
The interaction between language and media in digital environments raises critical 
questions about meaning, ideology, and audience engagement. As online spaces allow 
for user-generated content, discourse becomes more participatory and fragmented. Yet, 
even in seemingly informal platforms, language continues to be strategically employed 
to persuade, influence, and mobilize audiences (Wibowo & Anisah, 2024). The 
intersection of linguistic strategies and digital technology demonstrates how language 
functions as both a cultural practice and a political resource. 
 
This study, therefore, aims to provide a comprehensive linguistic analysis of media 
texts, drawing from stylistics, pragmatics, and CDA to understand how language works 
across different platforms. By comparing print journalism, online news portals, and 
social media communication, the research highlights continuities and changes in 
linguistic practices, offering insights into how digitalization has reshaped 
communicative norms. Furthermore, this study emphasizes the importance of critical 
media literacy as a necessary competence for navigating the complexities of media 
discourse in the 21st century. 
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Literature Review  
The study of media language has long been situated at the intersection of linguistics, 
communication, and cultural studies. Scholars have highlighted that media discourse is 
not neutral but is constructed through linguistic choices that reflect institutional 
ideologies (Fowler, 1991). Stylistics, as outlined by Leech (1969), emphasizes the 
analysis of diction, figurative language, and rhetorical devices. In media contexts, 
stylistic choices shape tone and audience perception. Metaphors, for example, are used 
to dramatize crises or legitimize policies (Sudarsono, 2021). Priskawati & Sulatra 
(2024) revealed that figurative devices like humor and analogy enhance engagement in 
digital podcasts. 
 
Pragmatics contributes to understanding how meaning is constructed in context. 
Halliday & Hasan (1976) introduced cohesion as a tool for analyzing textual meaning, 
while pragmatic studies focus on speech acts, modality, and implicature. Dahlan et al. 
(2023) demonstrated that modality terms like “must” and “should” serve evaluative 
functions in print news. Patmasari et al. (2022) highlighted code-switching as a 
pragmatic tool for signaling solidarity in classroom and online settings. 
 
Critical Discourse Analysis (CDA), pioneered by Fairclough (1995) and Van Dijk 
(2008), emphasizes the ideological dimensions of media texts. CDA has been widely 
used to study how media frames political conflict, migration, and social issues. For 
instance, Van Dijk (2008) noted that Western media often represent immigrants 
negatively through lexical framing. In the Indonesian context, Rahmat Wiati et al. 
(2022) showed how online news employed selective framing in political reporting. 
Digital media has expanded the focus of linguistic research. Crystal (2006) coined the 
term “Netspeak” to describe internet-based language characterized by brevity, 
multimodality, and creativity. Sari & Hartanti (2023) found frequent code-mixing in 
YouTube content, while Lianda et al. (2023) analyzed how digital influencers blend 
English and Indonesian to establish credibility and identity. 
Studies also highlight the participatory and multimodal aspects of digital discourse. 
Fitriani & Ramadhani (2022) examined how emojis, abbreviations, and informal syntax 
convey affective meanings in Instagram communication. Huda et al. (2025) linked 
code-switching among international students to processes of identity construction and 
community integration. 
 
Overall, the literature demonstrates that media language cannot be separated from 
context, ideology, and identity. While print and broadcast media emphasize institutional 
authority, digital media foreground interactivity and personalization. This shift calls for 
a comprehensive linguistic framework that combines stylistics, pragmatics, and CDA to 
capture the complexity of media discourse in the digital age. 
 
Method 
This study adopts a qualitative descriptive approach (Creswell, 2014) to explore the 
linguistic dimensions of media texts. Unlike quantitative approaches that focus on 
frequency counts, qualitative research emphasizes meaning, interpretation, and context. 
The data were collected from multiple sources, including print media such as Kompas 
and The Jakarta Post (editorials, news, and features); online media such as 
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Liputan6.com, Detik.com, and other digital news portals; as well as social media 
platforms like YouTube transcripts, Instagram captions, and Twitter/X threads. In 
addition, scholarly sources such as journal articles and books on linguistics and media 
studies were consulted to support theoretical grounding. 
 
Media texts were selected through purposive sampling, focusing on those that displayed 
linguistic richness such as metaphor, modality, and code-switching. All documents were 
archived and categorized according to media type and discourse feature. The analytical 
process employed three complementary frameworks. The stylistic framework examined 
diction, figurative devices, and rhetorical strategies (Leech, 1969). The pragmatic 
framework analyzed modality, speech acts, code-switching, and implicature (Halliday & 
Hasan, 1976). The Critical Discourse Analysis (CDA) framework focused on framing, 
ideology, and discourse practices (Fairclough, 1995; Van Dijk, 2008). 
 
To ensure validity and reliability, data credibility was established through triangulation. 
Source triangulation involved comparing linguistic patterns across multiple media 
platforms, theory triangulation entailed the concurrent application of stylistics, 
pragmatics, and CDA, and peer debriefing was conducted by cross-checking 
interpretations with prior studies (Patton, 2002). 

Findings and Discussion  

Table 1. Stylistic Features in Media Language 
 

Media 
Type 

Example Text / Feature Stylistic Element Function/Impact 

Print 
Newspaper 

“Economy in Free Fall” 
(Kompas, 2023) 

Metaphor, 
hyperbole 

Emphasizes 
crisis, dramatizes 
reality 

Online 
News 

“Digital Startups Continue to 
Thrive” 

Positive lexical 
choice 

Builds optimism, 
investor trust 

Podcast 
Discourse 

Humor and analogies 
(Priskawati & Sulatra, 2024) 

Figurative 
language 

Engages 
audience, 
increases 
relatability 

 
Analysis: Print media tends to dramatize through metaphor, reinforcing seriousness, 
while online outlets project optimism to attract readers. Podcasts employ humor to 
maintain listener engagement. 
 
 
 
 
 
 
 

Table 2. Pragmatic Strategies in Media 
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Media Type Linguistic Feature Pragmatic Function Example 
Print News Modality (“must”, 

“should”) 
Directive, evaluative 
function 

“Government must 
act immediately” 

Online News Hedging (“likely”, 
“possibly”) 

Softening claims “The policy may 
impact small 
businesses” 

Social Media Emoji + informal 
tone 

Expressive, identity 
marker 

“Great day 😍🔥 
#blessed” 

Classroom/P
odcast 

Code-switching 
(ENG-ID mix) 

Solidarity, identity 
reinforcement 

“So guys, kita mulai 
dulu ya” 

 
 
Analysis: Pragmatic strategies reflect power relations. Print uses modality to instruct; 
online uses hedging for caution; social media uses expressivity for connection. 
 
 

Table 3. Critical Discourse Analysis (CDA) 
 

Media Example Discursive Choice Ideological Implication 
“Protesters Clash with 
Police” 

Negative lexical frame Delegitimizes protest, 
favorsthe state 

“Citizens Defend Rights 
in Protest” 

Positive framing Legitimizes protest, favors 
citizens 

Digital Hashtag: 
#SaveOurEarth 

Activist discourse  Mobilizes solidarity, 
grassroots power 

 
 
Analysis: Word choice encodes ideology. Framing can legitimize or delegitimize social 
actions. Hashtags demonstrate collective identity in digital activism. 
 

Table 4. Digital Media Language Features 
 

Platform Linguistic Feature Function Example 
Twitter/X Hashtags (#) Topic clustering, 

activism 
#JusticeForAll, 
#SaveOurEarth 

Instagram Code-mixing (ENG 
+ IDN) 

Trendiness, 
identity 
performance 

“OOTD aku today, 
super comfy guys 
✨” 

YouTube Casual speech + 
filler words 

Informality, 
audience intimacy 

“Like, basically ini 
tuh gini loh…” 

WhatsApp/Chat Abbreviations + 
emojis 

Efficiency, 
affective meaning 

“OTW ya 🚗😂” 

 
Analysis: Digital platforms foster multimodality and identity performance. Informality 
blurs boundaries between private and public discourse. 
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Conclusion 
 
This study demonstrates that media language is never neutral but is strategically shaped 
by stylistic, pragmatic, and discursive choices. Print media emphasizes authority 
through formal registers and metaphors, online news employs immediacy and hedging 
to attract audiences, and digital media thrives on multimodality and participatory 
creativity. 
From a theoretical perspective, integrating stylistics, pragmatics, and CDA provides a 
comprehensive framework for analyzing media texts. Practically, the findings 
underscore the necessity of linguistic and media literacy to navigate the complexities of 
modern communication. 
Future research should expand to comparative studies across languages and cultures, as 
well as the impact of emerging technologies like AI on media discourse. 
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